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Abstract: The bibliometric analysis enables the objective evaluation of massive amounts of bibliometric data. In this study, 

bibliometric analysis is used to examine research trends and the future direction of research on women entrepreneurs. The 

Scopus database was used to locate studies on female entrepreneurship and gender diversity. A total of 294 papers were 

selected for bibliometric analysis. R studio and VOS viewer were used to analyze the collected data. The most frequently used 

keywords; according to the findings were entrepreneurs, women's status, and gender relations. The most cited authors are 

Ahl H, Jones S, Marlow S, Welsh D, and Berglund Kare. United Kingdom, United State of America, Sweden, Spain, and the 

Netherlands are the top five countries whose scientific production is very much higher. This research has theoretical as well 

as practical implications. The study's findings can help researchers and practitioners understand the current state of female 

entrepreneurs. It can also be used as a practical guide for identifying potential gaps in the literature. 
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Introduction  

Previously, all entrepreneurship research was focused on, conducted by, and for men. The terms "entrepreneur" and 

"entrepreneurship" both are written in a masculine language in both historical and cultural contexts. (H. J. Ahl, 2002; Lewis, 

2006; H. Ahl & Marlow, 2012; Baron et al., 2001; Bruni et al., 2004; TYLER, 2008; Ughetto et al., 2019; Wee & Brooks, 

2012). New models were developed to increase female entrepreneurship (HALAÇ & MEŞE, 2021) . Women's entrepreneurship 

began to emerge as a result of public support, volunteer women's organizations, and other supportive policies to support 

entrepreneurship implemented by most of the international organizations as few of them are the World Bank, the European 

Union, and the United Nations. 

According to a report by Forbes India, (2021), women hold approximately 30% of senior corporate management positions 

in India, far exceeding the global average (24%). However, India ranks 113th out of 135 countries in terms of the gender gap in 

the overall workforce. Women may have more time flexibility if they are in charge of their own firm instead of working for 

someone else ( Kirkwood & Tootell, 2008; Eddleston & Powell, 2012). 

Woman who starts her own businesses often have a strong desire for control and independence (Holmén et al., 2012). 

However, if they are simultaneously coping with a heavy workload, it may be challenging to accomplish this goal (Prottas & 

Thompson, 2006; Bunk et al., 2012). A study by Haar (2013) and Hobfoll (2001) propose that the extra energy that women 

entrepreneurs have because they feel in control of their work—specifically, because they are not constrained by others' 
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expectations of how and when to complete their tasks—can produce significant resource gains that they can put to use to better 

manage their obligations in both their personal and professional lives. According to study of Ke et al. (2019) and Sarri & 

Trihopoulou (2005) suggest that this resource in particular gives women business owners greater options for juggling work and 

personal commitments. 

―I wanted to stand for those women who want to be beautiful for themselves, not for men or other women.‖ Nykaa, a one-

stop shop for cosmetics and other beauty products, was founded by Falguni Nayar. She started her journey at 50, when most 

people start thinking about retirement, but she made the decision to start a new adventure (Top 10 Famous Women 

Entrepreneurs in India 2021). In the words of Former President Dr APJ Abdul Kalam, "Empowering women is a prerequisite for 

creating a good nation, when women are empowered, society with stability is assured. Empowerment of women is essential as 

their thoughts and their value systems lead to the development of a good family, good society and ultimately a good nation." 

(Dr. A.P.J. Abdul Kalam on Women Empowerment - The Womb). 

Literature review  

Professional women are shifting from waged employment to self-employment (Bennett & Dann, 2000; Cabrera, 2007; 

Terjesen, 2005; Walker et al., 2011) Women are earning more with business and professional degrees, not limited to this as they 

are also entering the labor force, however, they do not penetrate the highest levels of corporate organizations (Singh and 

Vinnicombe, 2004). Instead, the majority of senior female employees are starting their own enterprises outside of corporate 

environments. (Terjesen, 2005). 

Due to gender stereotypes that encourage a hierarchical valuing where the masculine is prioritized above the feminine, the 

concept of entrepreneurship is biased toward one gender (Ogbor, 2000). Individual gender discrimination experiences of women 

in performance appraisal contexts (Maas & Torres-González, 2011), their concerns about their professional growth (Lane & 

Piercy, 2003), or access to their bank lending (Cozarenco & Szafarz, 2018), are addressed in business ethics literature. 

Despite being mentioned in previous research by (H. J. Ahl & J nk ping., 2002;  runi et al., 2004) and (Díaz-García & 

Brush, 2012) out of many researches there are only two issues identified which are not fully addressed in the past research. First 

the masculine hinge upon is used to depict women as the others who must adjust to the systems and structures. The diversity of 

women entrepreneurs comes in second. On the other hand Carter & Shaw (2006) show that women make up a 

disproportionately small proportion of the self-employed, owing to the fact that they run smaller businesses. More women are 

not satisfied so they are rejecting corporate careers and are choosing not to be a part of organization politics and subordination 

in favor of entrepreneurship (Hewlett and Luce, 2005). According to Robb & Wolken (2002), women-owned businesses had a 

higher failure rate and lower levels of sales, profits, and employment. 

This awareness of previous research flaws, recent research using mixed samples have shown an increased interest in the 

subject of gender identification (Benschop, 2009; Binns, 2008) or men samples (Pullen & Simpson, 2009). The result of a study 

conducted by Robb, (2000) reflects that a portion of the lower survival chances of employer enterprises owned by women was 

explained by gender variations in time spent at work and motivations for beginning a business. There is still a prevalent belief 

that women should take on more domestic responsibilities than men, despite global trends toward greater gender equality, which 

causes women to be more engaged and actively involved in household chores (J. Jennings & McDougald, 2007; Wood & 

Ridgeway, 2010; Eddleston & Powell, 2012). 

According to research on women entrepreneurship, the majority of newly founded women-owned enterprises are 

necessity-driven ventures in low-earnings female-gendered occupations (Arum & M ller, 2004). Furthermore, traditional 

gender norms are reified in economic procedures (Gurley-Calvez et al., 2009; Marlow & Mcadam, 2012). It is not true that 

entrepreneurship has a positive impact on women by improving their economic health (Tonoyan et al., 2010). These results 
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encourage a feminist, critical analysis of public policy to look into whether entrepreneurship is really the social and economic 

panacea for women that it is sometimes claimed to be (H. Ahl & Nelson, 2015). 

Despite their economic importance, female entrepreneurs continue to outnumber male entrepreneurs (Verheul et al., 2006). 

According to Reynolds et al. (2002), men are about twice as likely as women to start their own business, and also the findings of 

a study conducted by Minniti et al., (2005) show that in 2004's Global Entrepreneurship Monitor, men participated in 

entrepreneurship at a higher rate than women did. A significant amount of research has been conducted to check whether there 

are gender differences in entrepreneurial behavior or not (Gupta et al., 2013; Hechavarría et al., 2017; Marlow & McAdam, 

2013; Marlow & Swail, 2014). A study conducted by Bennett & Dann (2000) state that owning a business allows women to take 

more risks and define their work style. New business development generates new job opportunities Powell (2008) and Walzer 

(2007) have pioneered governmental policies that encourage entrepreneurship through mechanisms including law, regulation, 

programming, and budget allocation (Henrekson & Stenkula, 2010). 

Existing business ethics research acknowledges that for women, finding a good balance between their professional and 

personal obligations is a crucial objective (O’Neil et al., 2008; Phipps & Prieto, 2016) a critical issue, particularly for female 

business owners (Forson, 2013; SINGH et al., 2010; Ufuk & Özgen, 2001), a challenge faced especially by female 

entrepreneurs (Carrington, 2006; Woetzel 2015; Cuberes & Teignier, 2016; De Vita et al., 2014; Minniti, 2005). Governments 

create policies, which are then implemented as programs, to support business start-up and growth because infrastructure that 

fosters innovation and business development is viewed as a desirable national investment in future economic prosperity (H. Ahl 

& Nelson, 2015). 

The first aspect captures the women's restricted freedom from discrimination; the second aspect prevents formal pledges of 

this freedom; and the third aspect reduces the urge to exercise freedom (Inglehart & Norris, 2003; Welzel & Alexander, 2008; 

Welzel, 2012; Brieger et al., 2019). The current study's findings provide the insights into the theoretical foundations of research 

on women entrepreneurs, allowing us to recognize the contributions of other scholars and develop a course of action for future 

research. 

Objectives of study 

1. To identify the most cited research articles on women entrepreneurs. 

2. To identify the journals that publishes the most articles in terms of research on women entrepreneurs. 

3. To identify the countries that contribute the most research articles about women entrepreneurs. 

The review methodology and software are essential tools for conducting a systematic review and bibliometrics analysis in 

order to broaden the study's objectives. (Boloy et al., 2021). As a result, this study contributes to future research guidelines. 

Research design 

The current bibliometric study conducted a thorough search of various repositories and multiple publishers for literature on 

women entrepreneurs. Information is collected mainly from ten English language databases as Elsevier, Emerald, Springer, 

Routledge, Sage, MDPI, John Wiley & Sons, Taylor & Francis and some other publishers. Search query as 

((―Entrepreneurship‖ OR ―Women Entrepreneur‖) AND (―Gender‖ OR ―Social Media‖)) are used. This study spans the years 

1988 to 2021 and includes only peer-reviewed research articles from reputable academic journals. Initially, there were a lot of 

articles. So, in order to reduce the sample size of articles, we limited our search to management, business, and accounting. 

Following the restriction, we finally got 3491 articles. Despite using numerous filters, there are a large number of unrelated 

articles to search through. As a result, the title and abstract of each article was read carefully before deciding whether to keep or 

discard them from the current study. The main selection criteria used for article scrutiny is that the document must be focused 
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on women's entrepreneurship or women's entrepreneurial challenges. Following a thorough screening of the articles, 532 

research articles were discarded, leaving 294 research articles in the study for further analysis. 

 

 

Annual total citation per year 

Table 1 shows that the average citations per article in 1988 was 164 and the average citations per year was 4.82. This area 

was undiscovered between 1989 and 1999. After that there were some fluctuations as in 2000 average citations for an article 

was 90 and average citations per year was 4.09. There was no growth in the year 2001 and 2002. In 2003 the average citations 

for an article was 108 and average citations per year was 5.68. Again, in the year 2004 and 2008 there was no growth.  In the 

year 2009 there were highest average citations per article was 248.17 and highest average citations per year was 19.09. Since 

2022 have not ended yet so the data for the same was not available and average citations per year is not mentioned. 

Table 1 

Year N Mean TC per 

Article 

Mean TC per 

Year 

Citable Years 

1988 1 164 4.82 34 

1989 0 0 0 0 

1990 0 0 0 0 

1991 0 0 0 0 

1992 0 0 0 0 

1993 0 0 0 0 

1994 0 0 0 0 

1995 0 0 0 0 

1996 0 0 0 0 

1997 0 0 0 0 

1998 0 0 0 0 

1999 0 0 0 0 

2000 1 90 4.09 22 

2001 0 0 0 0 

2002 0 0 0 0 

2003 1 108 5.68 19 

•Women Entrepreneur TOPIC 

•DATABASE : SCOPUS 

•SEARCH FIELD : BUSINESS MANAGEMENT 
ACCOUNTING ECONOMICS ECONOMATRICS AND 
FINANCE 

•TIME FRAME : 1988-2022 

•LANGUAGE : ENGLISH 

•SOURCE TYPE : JOURNAL 

•DOCUMENT TYPE =ARTICLES 

SCOPE 

•Title-ABS-Key ((―Entrepreneurship‖ OR ―Women 
Entrepreneurship‖) AND (―Gender‖ OR "Social Media")). 

KEYWORDS 

•N=532 RECORD IDENTIFIED  

•N=238 RECORD REMOVED 

•N=294 

 
RECORD AVAILABLE FOR 

BIBLIOMETRIX 
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2004 0 0 0 0 

2005 2 114.5 6.74 17 

2006 3 131.33 8.21 16 

2007 2 156 10.4 15 

2008 0 0 0 0 

2009 6 248.17 19.09 13 

2010 8 38.25 3.19 12 

2011 4 46.25 4.2 11 

2012 7 92.43 9.24 10 

2013 12 59.25 6.58 9 

2014 14 28.93 3.62 8 

2015 11 32.73 4.68 7 

2016 17 29.53 4.92 6 

2017 16 35.94 7.19 5 

2018 34 17.41 4.35 4 

2019 35 15.54 5.18 3 

2020 40 8.57 4.29 2 

2021 49 2.8 2.8 1 

2022 34 1.12  0 

Note: N= Number of publications, Mean TC per Article = Average total citations per article, Mean TC per Year = Average total 

citations per year. 

Data analysis 

Academicians and researchers are conducting research around the topic ―Women Entrepreneur‖ since 1988. Pace of 

researches conducted in the field of this topic are not constant there are many fluctuations over the period of time as only one 

article was published in 1988. Between 1989-1997 there were no articles published. As there were many fluctuations after 1998 

and in the year 2018 there were highest numbers of articles published with mean citation per document 18.41.  According to 

scientific production scale, the growth rate of number of articles which are being produced in this area are 10.93 percent. This 

also shows the evolution over time of the article publications per year. 

 
Source: Authors’ development using R-Studio 
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Evolution over the time of articles publication per year. 

As image given below represents the top 10 most cited articles of authors Ahl H, Jones S, Marlow S, Welsh D and 

Berglund K from different prestigious databases like scopus. Research articles which are published by these above mentioned 

five authors are top cited in present literature related to women entrepreneurship. In 2009, four out of top ten research art icles 

are published which is maximum contribution with respect to top cited article followed by two articles each in years 2015, 2019 

and 2013 in the top 20. 

 

Most productive author and index numbers 

Ahl H was on the top of the list of productive authors in this category, with 8 h index and a total citation of 974 of 10 

papers published in 2007. Marlow S is next on the list has with 5 h index and a total citation 582 for five papers since 2012. 

Welsh Dhb is third in the list with 5 h index,164 total citations for  a total of 5 papers published since 2014.The forth and fifth in 

the list are Harrison Rt and Jones S respectively.  

Table 2 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Source: Authors’ development using R-Studio 

Name h index g index m index TC NP PYstart 

AHL H 8 10 0.5 974 10 2007 

MARLOW S 5 5 0.455 582 5 2012 

WELSH DHB 5 5 0.556 164 5 2014 

HARRISON RT 4 4 0.308 110 4 2010 

JONES S 4 4 0.5 41 4 2015 

KACIAK E 4 4 0.444 121 4 2014 

LINK AN 4 4 0.4 107 4 2013 

ESSERS C 3 3 0.75 32 3 2019 

FOSS L 3 3 0.429 335 3 2016 

HENRY C 3 3 0.429 335 3 2016 
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Word cloud using authors’ keywords 

To identify the key terms that were found during systematic information search form different databases, the R-Software-

4.1.0 was used. Authors detail, publication years, title, abstract and sources detail were taken to extract the key information. 

Title and abstracts of 294 finally selected papers are taken to carry out frequency of word analysis, which made up of most 

repeated words presented by word cloud mart. It allows us to spot most frequently used word in the image given below by the 

font of the text. Larger the size of font in word cloud mart, represents greater frequency of used word in the database. As shown 

below, the most repeated words as identified as entrepreneur, women’s status, gender relations, feminism, empowerment and 

entrepreneurship among other words. 

 
Source; Authors’ development using R-Studio 

 

Country scientific production 

As the table given below shows the top 10 country scientific production over the period of time. UK is on the top of the list 

with highest scientific production with the frequency of 163. After that on the list with second highest scientific production 

frequency of 86 is USA. Next on the third place is Sweden with third highest scientific production frequency of 52. This list is 

further followed by Spain, Netherlands, Italy, Germany and so on. 

Table 3 

Region Frequency 

United Kingdom 163 

USA 86 

SWEDEN 52 

SPAIN 43 

NETHERLANDS 38 

ITALY 36 

GERMANY 29 

AUSTRALIA 24 

PORTUGAL 23 

SOUTH AFRICA 23 

Source: Authors’ development using R-Studio 

Most prolific journals 

To spot the most relevant and leading journals which are publishing research articles related to theme of women 

entrepreneur, research was done in R-studio 4.1.0 version. During analysis of journals, it is found that highest number of 

research articles 28 produced by journal ―Small business economics‖ which is producing best quality research articles in 

upswing order since 2010. Followed by journal ―International journal of gender and entrepreneurship‖ which is publishing 
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research article related to title ―Women entrepreneur‖ since 2010 opening with 3 articles. Total 16 research articles are 

published by this journal from 2010 to 2022. When we analyzing journals publications evolution over the time, it is clearly 

reflecting that there is a representative growth in the publications on the subject of Women entrepreneurship since 2015 as seen 

in table below.  

Table 3 
Year SMALL 

BUSINESS 

ECONOMICS 

INTERNATIONAL 

JOURNAL OF 

GENDER AND 

ENTREPRENEURSHIP 

ENTREPRENEU

RSHIP AND 

REGIONAL 

DEVELOPMENT 

INTERNATIONAL 

SMALL BUSINESS 

JOURNAL: 

RESEARCHING 

ENTREPRENEURSHIP 

INTERNATIONAL 

JOURNAL OF 

ENTREPRENEURIAL 

BEHAVIOUR AND 

RESEARCH 

JOURNAL OF 

BUSINESS 

VENTURING 

1988 0 0 0 0 0 1 

1989 0 0 0 0 0 0 

1990 0 0 0 0 0 0 

1991 0 0 0 0 0 0 

1992 0 0 0 0 0 0 

1993 0 0 0 0 0 0 

1994 0 0 0 0 0 0 

1995 0 0 0 0 0 0 

1996 0 0 0 0 0 0 

1997 0 0 0 0 0 0 

1998 0 0 0 0 0 0 

1999 0 0 0 0 0 0 

2000 0 0 0 0 0 0 

2001 0 0 0 0 0 0 

2002 0 0 0 0 0 0 

2003 0 0 0 0 0 0 

2004 0 0 0 0 0 0 

2005 0 0 0 0 0 1 

2006 0 0 1 0 0 0 

2007 0 0 0 0 0 1 

2008 0 0 0 0 0 0 

2009 1 0 0 0 0 0 

2010 0 3 0 0 0 0 

2011 0 0 0 0 0 0 

2012 1 0 1 0 0 0 

2013 2 2 0 0 1 0 

2014 0 0 0 0 0 1 

2015 1 2 0 1 0 1 

2016 0 0 1 1 0 0 

2017 0 2 1 2 2 1 

2018 2 1 2 2 0 0 

2019 3 1 4 2 3 0 

2020 4 3 1 1 0 0 

2021 6 1 0 0 1 2 

2022 8 1 0 2 1 0 

Total 28 16 11 11 8 8 
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Source: Authors’ development using VOS viewer 

Discussion and conclusion  

The findings have both theoretical and practical implications in this study. To begin, it provides a comprehensive historical 

overview of the literature over the last 3 decades. Second, it highlights the most relevant and productive authors, countries and 

publications in the literature. This could provide a very basic and solid start for interested researchers to choose which countries 

to conduct advanced research in and which journals to publish their findings in. Third, researchers will be able to concentrate 

their efforts on the pertinent, prominent, and recent publications. The main topics or research areas that contain the concepts 

related Women entrepreneur in business, management, economics, econometrics, accounting, and finance.  

As this study has both positive and negative aspects of itself noticing a gap between policymaker’s expectations for 

entrepreneurship as a remedy for current economic and social problems and the actual results for women entrepreneurs, the 

purpose of this research was to ascertain how the discussion on women's entrepreneurship in policy texts portrays women and 

their entrepreneurship (H. Ahl & Nelson, 2015). Women's entrepreneurship related research, as stated by Jennings & Brush 

(2013), has long demonstrated the importance of gendered entrepreneurship. 

These are some of the important findings of this study, as there are different findings by researchers at different time 

period. There is difference in the opinion of researchers as some of them has stated that women are more empower and are 

better entrepreneurs then men. Whereas some has stated that most of the corporate women employees had left their jobs to 

pursue a career as an entrepreneur. To support this government is also helping them by formulating polices which are in their 

favor as this will leads to more employment opportunities and ultimately will leads to economic growth of a country. 

Academicians and researchers are conducting research around the topic ―Women Entrepreneur‖ since 1988. Pace of 

researches conducted in the field of this topic are not constant there are many fluctuations over the period of time as only one 

article was published in 1988 whereas in 2018 highest number of articles were published. Research articles published by Ahl H, 

Jones S, Marlow S, Welsh D and Berglund K are the most cited articles in existing literature related to women entrepreneurship. 

The title and abstracts of 294 finally selected papers are taken to carry out frequency of word analysis, which made up of 

most repeated words presented by word cloud mart. The most repeated words as identified are entrepreneur, women’s status, 
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gender relations, feminism, empowerment and entrepreneurship among other words. During analysis of journals, it is found that 

highest number of research articles are produced by journal ―Small business economics‖ which is consistently producing quality 

research articles. The United Kingdom is being at the top place on the list with the highest scientific productivity, followed by 

the United States on second place and Sweden on third place. Other countries on this list include Spain, the Netherlands, Italy, 

Germany, and so on. The drawback is that, specifically, just the Scopus database was used as the sole data source for this 

specific study, leaving out PhD theses, unpublished papers, master's and doctorate dissertations, and unpublished articles on 

women entrepreneurs. As a result, information can be gathered from all of these sources in future research, and the outcomes of 

those analyses can be compared to those of current one. It might be considered that this study is not comprehensive in all 

respects given the aforementioned constraints. However, a number of significant publications have been included in this study, 

and it is still thought that a thorough bibliometric analysis is presented. The field is also benefited by this study's identification 

of pertinent keywords and recommendations for new researchers' future research. 

References 

1. Ahl, H. J., & J nk ping University. J nk ping International  usiness School. (2002). The making of the female entrepreneur : a discourse analysis 

of research texts on women’s entrepreneurship. 

2. Ahl, H., & Marlow, S. (2012). Exploring the dynamics of gender, feminism and entrepreneurship: advancing debate to escape a dead end?: 

Http://Dx.Doi.Org/10.1177/1350508412448695, 19(5), 543–562. https://doi.org/10.1177/1350508412448695 

3. Ahl, H., & Nelson, T. (2015). How policy positions women entrepreneurs: A comparative analysis of state discourse in Sweden and the United 

States. Journal of Business Venturing, 30(2), 273–291. https://doi.org/10.1016/j.jbusvent.2014.08.002 

4. Arum, R., & M ller, W. (2004). The reemergence of self-employment : a comparative study of self-employment dynamics and social inequality. 

466. 

5. Baron, R. A., Markman, G. D., & Hirsa, A. (2001). Perceptions of women and men as entrepreneurs: evidence for differential effects of attributional 

augmenting. The Journal of Applied Psychology, 86(5), 923–929. https://doi.org/10.1037/0021-9010.86.5.923 

6. Bennett, R., & Dann, S. (2000). The Changing Experience of Australian Female Entrepreneurs. Gender, Work & Organization, 7(2), 75–83. 

https://doi.org/10.1111/1468-0432.00095 

7. Benschop, Y. (2009). The Micro-politics of Gendering in Networking. Gender, Work & Organization, 16(2), 217–237. 

https://doi.org/10.1111/J.1468-0432.2009.00438.X 

8. Binns, J. (2008). The Ethics of Relational Leading: Gender Matters. Gender, Work & Organization, 15(6), 600–620. https://doi.org/10.1111/J.1468-

0432.2008.00418.X 

9. Boloy, R. A. M., da Cunha Reis, A., Rios, E. M., de Araújo Santos Martins, J., Soares, L. O., de Sá Machado, V. A., & de Moraes, D. R. (2021). 

Waste-to-Energy Technologies Towards Circular Economy: a Systematic Literature Review and Bibliometric Analysis. Water, Air, and Soil 

Pollution, 232(7), 1–25. https://doi.org/10.1007/S11270-021-05224-X/FIGURES/7 

10. Brieger, S. A., Francoeur, C., Welzel, C., & Ben-Amar, W. (2019). Empowering Women: The Role of Emancipative Forces in Board Gender 

Diversity. Journal of Business Ethics, 155(2), 495–511. https://doi.org/10.1007/S10551-017-3489-3 

11. Bruni, A., Gherardi, S., & Poggio, B. (2004a). Doing gender, doing entrepreneurship: An ethnographic account of intertwined practices. Gender, 

Work and Organization, 11(4), 406–429. https://doi.org/10.1111/J.1468-0432.2004.00240.X 

12. Bruni, A., Gherardi, S., & Poggio, B. (2004b). Gender and entrepreneurship: An ethnographic approach. Gender and Entrepreneurship: An 

Ethnographic Approach, 1–231. https://doi.org/10.4324/9780203698891/GENDER-ENTREPRENEURSHIP-ATTILA-BRUNI-SILVIA-

GHERARDI-BARBARA-POGGIO 

13.  unk, J. A., Dugan, A. G., D’Agostino, A. L., &  arnes-Farrell, J. L. (2012). Understanding Work-to-Family Conflict among Self-employed 

Workers: Utilising a Cognitive Appraisal Framework. Journal of Entrepreneurship, 21(2), 223–251. https://doi.org/10.1177/0971355712449790 

14. Cabrera, E. F. (2007). Opting out and opting in: Understanding the complexities of women’s career transitions. Career Development International, 

12(3), 218–237. https://doi.org/10.1108/13620430710745872 

15. Carrington, C. (2006). Women Entrepreneurs. Journal of Small Business and Entrepreneurship, 19(2), 83–94. 

https://doi.org/10.1080/08276331.2006.10593360 

16. Carter, S., & Shaw, E. (2006). WOMEN’S  USINESS OWNERSHIP: RECENT RESEARCH AND POLICY DEVELOPMENTS Report to the 

Small Business Service. 

17. Company, M. &. (2015). the China Effect on Global Innovation October 2015. October. 

18. Cozarenco, A., & Szafarz, A. (2018). Gender Biases in Bank Lending: Lessons from Microcredit in France. Journal of Business Ethics, 147(3), 631–

650. https://doi.org/10.1007/S10551-015-2948-Y 



Neha et al.,                                                       International Journal of Advance Research in Computer Science and Management Studies 

                                                                                                                                                  Volume 11, Issue 4, April 2023 pg. 42-54 

 © 2023, IJARCSMS All Rights Reserved          ISSN: 2321-7782 (Online)       Impact Factor: 7.529      ISSN: 2347-1778 (Print)       52 | P a g e  

19. Cuberes, D., & Teignier, M. (2016). Aggregate effects of gender gaps in the labor market: A quantitative estimate. Journal of Human Capital, 10(1), 

1–32. https://doi.org/10.1086/683847 

20. De Vita, L., Mari, M., & Poggesi, S. (2014). Women entrepreneurs in and from developing countries: Evidences from the literature. European 

Management Journal, 32(3), 451–460. https://doi.org/10.1016/J.EMJ.2013.07.009 

21. Díaz-García, M. C., &  rush, C. (2012). Gender and business ownership: Questioning ―what‖ and ―why.‖ International Journal of Entrepreneurial 

Behaviour & Research, 18(1), 4–27. https://doi.org/10.1108/13552551211201358 

22. Dr. A.P.J. Abdul Kalam on women empowerment - The Womb. (n.d.). Retrieved June 22, 2022, from https://www.thewomb.in/dr-a-p-j-abdul-

kalam-on-women-empowerment/ 

23. Eddleston, K. A., & Powell, G. N. (2012). Nurturing Entrepreneurs’ Work-Family Balance: A Gendered Perspective. Entrepreneurship: Theory and 

Practice, 36(3), 513–541. https://doi.org/10.1111/J.1540-6520.2012.00506.X/ABSTRACT 

24. Forbes India | Leadership, Innovation,  illionaires, Startups, India’s richest people,  usiness news. (n.d.). Retrieved June 22, 2022, from 

https://www.forbesindia.com/ 

25. Forson, C. (2013). Contextualising migrant black business women’s work-life balance experiences. International Journal of Entrepreneurial 

Behaviour and Research, 19(5), 460–477. https://doi.org/10.1108/IJEBR-09-2011-0126/FULL/PDF 

26. Global Entrepreneurship Monitor: 2004 Report on Women and Entrepreneurship | Semantic Scholar. (n.d.-a). Retrieved June 20, 2022, from 

https://www.semanticscholar.org/paper/Global-Entrepreneurship-Monitor%3A-2004-Report-on-and-Langowitz-

Minniti/99fc12d3c4b6ce557306b3e6aee9fb74b4166c36 

27. Global Entrepreneurship Monitor: 2004 Report on Women and Entrepreneurship | Semantic Scholar. (n.d.-b). Retrieved June 21, 2022, from 

https://www.semanticscholar.org/paper/Global-Entrepreneurship-Monitor%3A-2004-Report-on-and-Langowitz-

Minniti/99fc12d3c4b6ce557306b3e6aee9fb74b4166c36 

28. Gupta, V. K., Turban, D. B., & Pareek, A. (2013). Differences between Men and Women in Opportunity Evaluation as a Function of Gender 

Stereotypes and Stereotype Activation: Https://Doi.Org/10.1111/j.1540-6520.2012.00512.X, 37(4), 771–788. https://doi.org/10.1111/J.1540-

6520.2012.00512.X 

29. Gurley-Calvez, T., Harper, K., Biehl, A., & Flint, M. I. (2009). Self-Employed Women and Time Use. 

30. Haar, J. M. (2013). Testing a new measure of work-life balance: a study of parent and non-parent employees from New Zealand. International 

Journal of Human Resource Management, 24(17), 3305–3324. https://doi.org/10.1080/09585192.2013.775175 

31. HALAÇ, D. S., & MEŞE, G. (2021). Toplumsal Cinsiyet  akış Açısından T rkiye’de Kadın Girişimciliğinin Durumu. Dumlupınar Üniversitesi 

Sosyal Bilimler Dergisi, 68(68), 255–270. https://doi.org/10.51290/DPUSBE.838567 

32. Hechavarría, D. M., Terjesen, S. A., Ingram, A. E., Renko, M., Justo, R., & Elam, A. (2017). Taking care of business: the impact of culture and 

gender on entrepreneurs’ blended value creation goals. Small  usiness Economics, 48(1), 225–257. https://doi.org/10.1007/S11187-016-9747-

4/TABLES/2 

33. Henrekson, M., & Stenkula, M. (2010). Entrepreneurship and Public Policy. Handbook of Entrepreneurship Research, 804, 595–637. 

https://doi.org/10.1007/978-1-4419-1191-9_21 

34. Hobfoll, S. E. (2001). The influence of culture, community, and the nested-self in the stress process: Advancing conservation of resources theory. 

Applied Psychology, 50(3), 337–421. https://doi.org/10.1111/1464-0597.00062 

35. Holmén, M., Min, T. T., & Saarelainen, E. (2012). FEMALE ENTREPRENEURSHIP IN AFGHANISTAN. 

Http://Dx.Doi.Org/10.1142/S1084946711001860, 16(3), 307–331. https://doi.org/10.1142/S1084946711001860 

36. Inglehart, R., & Norris, P. (2003). Rising tide : gender equality and cultural change around the world. 226. 

https://books.google.com/books/about/Rising_Tide.html?id=Gzvt11ztO7IC 

37. Jennings, J. E., & Brush, C. G. (2013). Research on Women Entrepreneurs: Challenges to (and from) the Broader Entrepreneurship Literature? The 

Academy of Management Annals, 7(1), 663–715. https://doi.org/10.1080/19416520.2013.782190 

38. Jennings, J., & McDougald, E. (2007). Work-family interface experiences and coping strategies. The Academy of Management Review, 32(3), 747–

760. http://www.jstor.org/stable/20159332%0Ahttp://about.jstor.org/terms 

39. Ke, J., Zhou, J., & Zhu, W. (2019). The Impact of Police Work-Family Conflict on Turnover Intentions: The Roles of Organizational Support and 

Job Burnout. Open Journal of Social Sciences, 07(04), 1–12. https://doi.org/10.4236/JSS.2019.74001 

40. Kirkwood, J., & Tootell, B. (2008). Is entrepreneurship the answer to achieving work–family balance? Journal of Management & Organization, 

14(3), 285–302. https://doi.org/10.1017/S183336720000328X 

41. Lane, N., & Piercy, N. F. (2003). The Ethics of Discrimination: Organizational Mindsets and Female Employment Disadvantage. Journal of 

Business Ethics, 44(4), 313–325. https://doi.org/10.1023/A:1023644602447 

42. Lewis, P. (2006). The Quest for Invisibility: Female Entrepreneurs and the Masculine Norm of Entrepreneurship. Gender, Work & Organization, 

13(5), 453–469. https://doi.org/10.1111/J.1468-0432.2006.00317.X 

43. Maas, V. S., & Torres-González, R. (2011). Subjective Performance Evaluation and Gender Discrimination. Journal of Business Ethics, 101(4), 667–

681. https://doi.org/10.1007/S10551-011-0763-7 



Neha et al.,                                                       International Journal of Advance Research in Computer Science and Management Studies 

                                                                                                                                                  Volume 11, Issue 4, April 2023 pg. 42-54 

 © 2023, IJARCSMS All Rights Reserved          ISSN: 2321-7782 (Online)       Impact Factor: 7.529      ISSN: 2347-1778 (Print)       53 | P a g e  

44. Marlow, S., & Mcadam, M. (2012). Analyzing the Influence of Gender upon High–Technology Venturing within the Context of Business 

Incubation: Https://Doi.Org/10.1111/j.1540-6520.2010.00431.X, 36(4), 655–676. https://doi.org/10.1111/J.1540-6520.2010.00431.X 

 

45. Marlow, S., & McAdam, M. (2013). Gender and entrepreneurship: Advancing debate and challenging myths; exploring the mystery of the under-

performing female entrepreneur. International Journal of Entrepreneurial Behaviour and Research, 19(1), 114–124. 

https://doi.org/10.1108/13552551311299288/FULL/PDF 

46. Marlow, S., & Swail, J. (2014). Gender, risk and finance: why can’t a woman be more like a man? Entrepreneurship and Regional Development, 

26(1–2), 80–96. https://doi.org/10.1080/08985626.2013.860484 

47. National Startup Awards Landing. (n.d.). Retrieved June 21, 2022, from https://www.startupindia.gov.in/content/sih/en/nsa-landing.html 

48. O’Neil, D. A., Hopkins, M. M., &  ilimoria, D. (2008). Women’s careers at the start of the 21st century: Patterns and paradoxes. Journal of Business 

Ethics, 80(4), 727–743. https://doi.org/10.1007/S10551-007-9465-6 

49. Off-Ramps and On-Ramps: Keeping Talented Women on the Road to Success. (n.d.). Retrieved June 20, 2022, from https://hbr.org/2005/03/off-

ramps-and-on-ramps-keeping-talented-women-on-the-road-to-success 

50. Ogbor, J. O. (2000). Mythicizing and Reification in Entrepreneurial Discourse: Ideology-Critique of Entrepreneurial Studies. Journal of Management 

Studies, 37(5), 605–635. https://doi.org/10.1111/1467-6486.00196 

51. Phipps, S. T. A., & Prieto, L. C. (2016). A Discovery of Early Labor Organizations and the Women who Advocated Work–Life Balance: An Ethical 

Perspective. Journal of Business Ethics, 134(2), 249–261. https://doi.org/10.1007/S10551-014-2428-9 

52. Prottas, D. J., & Thompson, C. A. (2006). Stress, satisfaction, and the work-family interface: A comparison of self-employed business owners, 

independents, and organizational employees. Journal of Occupational Health Psychology, 11(4), 366–378. https://doi.org/10.1037/1076-

8998.11.4.366 

53. Pullen, A., & Simpson, R. (2009). Managing difference in feminized work: Men, otherness and social practice: 

Https://Doi.Org/10.1177/0018726708101989, 62(4), 561–587. https://doi.org/10.1177/0018726708101989 

54. Reynolds, P. D., Bygrave, W. D., Autio, E., Hay, M., Kauffman, M., & All, F. (2002). GEM 2002 Executive Report. 15. 

55. Robb, A. (2000). The role of race, gender, and discrimination in business survival. 

56. Robb, A., & Wolken, J. D. (2002). Firm, Owner, and Financing Characteristics: Differences between Female- and Male-Owned Small Businesses. 

SSRN Electronic Journal. https://doi.org/10.2139/SSRN.306800 

57. Sarri, K., & Trihopoulou, A. (2005). Female entrepreneurs’ personal characteristics and motivation: A review of the Greek situation. Women in 

Management Review, 20(1), 24–36. https://doi.org/10.1108/09649420510579559 

58. SINGH, S., MORDI, C., OKAFOR, C., & SIMPSON, R. (2010). CHALLENGES IN FEMALE ENTREPRENEURIAL DEVELOPMENT — A 

CASE ANALYSIS OF NIGERIAN ENTREPRENEURS. Journal of Enterprising Culture, 18(04), 435–460. 

https://doi.org/10.1142/S0218495810000628 

59. Terjesen, S. (2005). Senior women managers’ transition to entrepreneurship: Leveraging embedded career capital. Career Development 

International, 10(3 SPEC. ISS.), 246–259. https://doi.org/10.1108/13620430510598355/FULL/PDF 

60. The Female FTSE Report 2004 | Semantic Scholar. (n.d.). Retrieved June 20, 2022, from https://www.semanticscholar.org/paper/The-Female-FTSE-

Report-2004-Singh-Vinnicombe/32470ce8aa53c8fea2499e2b2222d6e52d64106e 

61. Tonoyan, V.,  udig, M., & Strohmeyer, R. (2010). Exploring the heterogeneity of women’s entrepreneurship: The impact of family structure and 

family policies in europe and the US. Women Entrepreneurs and the Global Environment for Growth: A Research Perspective, 137–160. 

https://doi.org/10.4337/9781849806633.00013 

62. Top 10 Famous Women Entrepreneurs in India 2021 | Updated. (n.d.). Retrieved June 22, 2022, from https://theceostory.in/blog/top-10-famous-

women-entrepreneurs-in-india/ 

63. TYLER, M. (2008). Gender and Entrepreneurship: An Ethnographic Approach – By Attila Bruni, Silvia Gherardi and Barbara Poggio. Gender, 

Work & Organization, 15(6), 672–674. https://doi.org/10.1111/J.1468-0432.2008.00421_1.X 

64. Ufuk, H., & Özgen, Ö. (2001). Interaction between the business and family lives of women entrepreneurs in turkey. Journal of Business Ethics, 

31(2), 95–106. https://doi.org/10.1023/A:1010712023858 

65. Ughetto, E., Rossi, M., Audretsch, D., & Lehmann, E. E. (2019). Female entrepreneurship in the digital era. Small Business Economics 2019 55:2, 

55(2), 305–312. https://doi.org/10.1007/S11187-019-00298-8 

66. Verheul, I., Stel, A. Van, & Thurik, R. (2006). Explaining female and male entrepreneurship at the country level. Entrepreneurship and Regional 

Development, 18(2), 151–183. https://doi.org/10.1080/08985620500532053 

67. Walker, L. S., Webster, M., & Bianchi, A. J. (2011). Testing the spread of status value theory. Social Science Research, 40(6), 1652–1663. 

https://doi.org/10.1016/J.SSRESEARCH.2011.04.005 

68. Walzer, N. (2007). Entrepreneurship and local economic development. 286. 

69. Wee, L., & Brooks, A. (2012). Negotiating Gendered Subjectivity in the Enterprise Culture: Metaphor and Entrepreneurial Discourses. Gender, 

Work & Organization, 19(6), 573–591. https://doi.org/10.1111/J.1468-0432.2010.00543.X 



Neha et al.,                                                       International Journal of Advance Research in Computer Science and Management Studies 

                                                                                                                                                  Volume 11, Issue 4, April 2023 pg. 42-54 

 © 2023, IJARCSMS All Rights Reserved          ISSN: 2321-7782 (Online)       Impact Factor: 7.529      ISSN: 2347-1778 (Print)       54 | P a g e  

70. Welzel, C. (2012). Freedom rising: Human empowerment and the quest for emancipation. Freedom Rising: Human Empowerment and the Quest for 

Emancipation, 1–441. https://doi.org/10.1017/CBO9781139540919 

71. Welzel, C., & Alexander, A. C. (2008). Measuring Effective Democracy: The Human Empowerment Approach. SSRN Electronic Journal. 

https://doi.org/10.2139/SSRN.2390571 

72. Wood, W., & Ridgeway, C. L. (2010). Gender: An Interdisciplinary Perspective: Http://Dx.Doi.Org/10.1177/0190272510389005, 73(4), 334–339. 

https://doi.org/10.1177/0190272510389005 


